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A TYPICAL case of identity theft
takes 400 hours to resolve, ac-
cording to financial data experts
Experian, and itis estimated that
over 120,000 people are affected

every year.

Becoming a vic- s

tim of identity theft is clearly expensive in
terms of time and money, as well as repu-
tation, particularly for those in the Forces
where regular operational deployments
can make it harder to keep track of per-
sonal finances and allow little opportunity
to resolve any issues that may arise.

To protect against the consequences of
identity theft, which has been labelled one of
the fastest growing frauds, Forces Financial’s
customers can now include identity theft cover
with their annual kit and contents insurance
premium.

The cover provides peace of mind against
losses incurred as a result of becoming a target,
such as expenses run up defending your name
and reinstating your credit status after fraudu-
lent activity. The cover extends to all residents
in the insured’s household.

By adding just £12 a year to their kit and
contents insurance premium policyholders

" have seven days a week access to the identity

theft helpline.

This provides professional advice and sup-
port and, in the event of a claim, referral to a
support service caseworker.

If legal action is necessary to reinstate
identity, or defend a case brought against the
policyholder by traders, the policy covers the
legal costs of an appointed representative, in
addition to loss of wages, loan rejection and
reapplication fees.
® Identity theft insurance is available to new
and existing Forces Financial kit and contents
customers. For further information visit one of
the Forces Financial branches in the UK, Ger-
many or Cyprus or call freephone 00800 76 76
7777 from the UK and Germany and +44 1782
793 470 from the rest of the world.
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